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Criteria Specifics 
Airline, Hotel and Car Rental Supplier 

Websites 
Online Travel Agencies  

A Managed Program – Travel Management 
Company or Companies (TMCs) with an 

Online Booking Tool (OBT) 

Sustainability in Travel Influencing 

Neither the University nor the traveler can be 

proactive. Both are dependent on the supplier’s 

policy and commitment to sustainability 

No apparent reference to sustainability, green efforts 
or carbon emissions was found on the major online 
travel agency sites  

Different flight options and their footprints are 
featured before choice of purchase on the OBT 
Efforts can also be made for hotel and vehicle choices 

Payment Solution 
for airline tickets and other 

travel-related expenses 
Method 

P

http://marketing.travelport.com/doc/Why_cheap_online_are_not_always_what_they_seem_bookings.pdf
http://www.carlsonwagonlit.com/export/sites/cwt/en/global/insights/travel-management-institute/open-booking/pdf/tmi-2013-open-booking.pdf
http://www.carlsonwagonlit.com/export/sites/cwt/en/global/insights/travel-management-institute/open-booking/pdf/tmi-2013-open-booking.pdf
http://www.carlsonwagonlit.com/export/sites/cwt/en/global/insights/travel-management-institute/open-booking/pdf/tmi-2013-roads-to-opportunities.pdf

