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Administrative Officers

Nicolette Papastefanou; B.A., M.A., Ph.D.(Tshwane) Area Coordinator, Public Relations and Marketing

Paul Robert Chouha; B.Sc., M.A.(CCNY), M.Sc.(UQAM), M.Sc.(Montr.)  Area Coordinator, Integrated Aviation Management and M athematics
& Statistics

John Gradek; B.Sc.(Montr.), B.Eng.(Car.), M.B.A.(W. Ont.) Faculty L ecturer, Co-Project L eader, Information Systems Online
Coursesfor Indigenous Students

Loretta Loon; B.A.(York), B.Ed.(Brock), M.Ed.(York) Faculty L ecturer, Program Coordinator, | ndigenous Programs

Mary Déellar; B.A.(C'dia), M.B.A.(Ott.) Faculty Lecturer

Nadege Firsova; M.B.A.(UQAM) Faculty Lecturer

Kevin Gardner Gregory; B.Com.(C'dia), M.B.A.(Qu.) Faculty Lecturer

Sylvain Gauthier; B.Eng.(Montr.), M.B.A.(HEC Montr.), PM.P. Faculty Lecturer

1.4 Professional Development and Job Opportunities

Career and Professional Development programs can enhance your career and provide opportunities for numerous occupations, such as.

e accounting, tax, and financia planners

e aviation management professionals

e brand and product marketing experts

o business entrepreneurs

o dataanaysts

o digital marketing professionals

o financia anaysts

o health care and social services managers

e human resources managers

e investment and treasury analysts

e |IT business and support analysts

o logistics and supply-chain managers

e managers

o marketing and sales professionals

o money-market and merger and acquisition analysts
o physical distribution specialists and online retailers
e project managers

e public servants

e publicrelations professionals

e QA analysts and test engineers

e retirement and estate planners

e  risk managers

o software engineers and devel opers

e systems, database, and network administrators
o webmasters, designers, and developers

2 Undergraduate Certificate Programs

In aworld of rapid change, innovation, and globalization, Career and Professional Development (C& PD) has the programs and courses to advance your
career. Our course lecturers are experts and leadersin many disciplines, sharing their current, relevant, and extensive experience in wide-ranging professions
and industries such as Accounting and Finance, Entrepreneurship, Health Care, Human Resources, Management, Marketing, Public Administration &
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Governance, Public Relations, Information Technology
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2.15 Certificate in Entrepreneurship

This certificate in Entrepreneurship provides an understanding of what is required to launch and maintain a sustainable venture.
Program Requirements

See section 2.1.18: Certificate (Cert.) Entrepreneurship (30 credits).

Cer



UNDERGRADUATE CERTIFICATE PROGRAMS

2.1.13 Certificate in Supply Chain Management and Logistics

This certificate provides a solid foundation in the concepts and techniques required for a career in the manufacturing supply chain industry.
Program Requirements

See section 2.1.26: Certificate (Cert.) Supply Chain Management and Logistics (30 credits).

2.1.14  Certificate (Cert.) Accounting (30 credits)

The Certificate in Accounting aims to provide students with the appropriate competencies in the area of accounting using learner-centered instructional
methods so asto preparethem for avariety of careersin accounting. The program is designed to provide asolid knowledge base in various accounting rel ated
fields, such as financial and managerial accounting, taxation, auditing and corporate finance

There are two external prerequisite courses to the program, which must be taken prior to taking certain required courses in this program. Students who wish
to apply for advanced standing for prerequisite courses must complete an Advanced Standing form at the time of admission or they may take an Exemption
by Examination test. Prerequisites and corequisites are not included in the total credit requirements for the program

Prerequisites

CMSC 101* (©)] Mathematical Tools for Management Professionals
MGCR 211* 3 Introduction to Financial Accounting

* or the Exemption by Examination Test

Corequisites

CMSC 310* (©)] Manageria Economics and Analysis
CMSC 320* ©) Business Statistics

* or the Exemption by Examination Test

Required Courses (24 credits)

ACCT 351 3 Intermediate Financial Accounting 1
ACCT 352 (©)] Intermediate Financial Accounting 2
ACCT 361 (©)] Management Accounting

ACCT 362 (©)] Cost Accounting

ACCT 385 3 Principles of Taxation

ACCT 453 (©)] Advanced Financial Accounting
ACCT 475 3 Principles of Auditing

MGCR 341 (©)] Introduction to Finance

Complementary Courses (6 credits)

ACCT 354 (©)] Financial Statement Analysis

ACCT 455 3 Development of Accounting Thought
ACCT 463 (©)] Management Control

ACCT 477 ©) External Auditing

ACCT 486 (©)] Business Taxation 2

CCLW 205 3 Introduction to Business Law

FINE 342 (©)] Corporate Finance

MGCR 331 (©)] Information Systems

MGCR 423 (©)] Strategic Management

McGill University, Career and Professional Devel opment, 2019-2020 (Published June 11, 2019) 13






Required Courses

CGMG 318 0 Selling Models and Business Negotiation
CMRK 200 3 Fundamentals of Marketing

CMRK 225 (©)] Marketing Statistics and Research
CMRK 230 (©)] Personal Selling and Customer Service
CMRK 235 (©)] Digital Media Marketing

CMRK 320 (©)] Principles of Consumer Behaviour
CMRK 321 (©)] Integrated Marketing Communications
CMRK 322 3 Basics of Service Marketing

CMRK 325 (©)] Global Marketing

CMRK 430 3 Marketing Applications

CPRL 221 (©)] Professional Communication and Networking

2.1.17 Certificate (Cert.) Computers and Information Technology (30 credits)

Thistailored program is intended for Indigenous students as a result of the need expressed by the Indigenous community leaders. The twenty first century
demands multidisciplinary individuals, teams, communities and organizations. The Certificate in Computers and Information Technology is a bridge to
higher- level computer qualifications. It provides a solid foundation in the concepts and techniques required for effective planning, design and development
of software applications and systems, Internet technologies, applied computer knowledge and networking. The program will help develop skills necessary
to assume positionsin the fields of information technology
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CACC 220 (©)] Accounting Concepts for Managers
CACC520 3 Accounting for Management

CCLW 205 (©)] Introduction to Business Law

CENT 305 3 Sales and Negotiations

CENT 306 (©)] Launching a New Business

CENT 307 3 Creating a Business Plan

CENT 308 (©)] Financing a New Business

CENT 309 3 Business Growth Strategies and |ssues
CGMG 318 (©)] Selling Models and Business Negotiation
CMSC 310 (©)] Manageria Economics and Analysis
CPRL 221 (©)] Professional Communication and Networking

Complementary Course (3 credits)

3 credits from:

CCCs 310 (©)] Web Development

CGMG 210 3 Fundamentals of Project Management
CGMG 319 (©)] International Business Practices
CMRK 235 (©)] Digital Media Marketing

2.1.19 Certificate (Cert.) Health and Social Services Management (30 credits)
The Certificate in Health and Social Services Management will provide learners with an integrated base of management knowledge in the field of health and
social services. It will focus on the development of skillsin the day-to-day management of the provision of servicesin terms of both efficiency and human
criteria.
Note: The external corequisite course CMSC 000 must be taken prior to taking CACC 220.

Corequisite CEUs to the program are not included in the total credit requirement for the program.

Corequisite (12 CE Units)

CMSC 000* (12) Foundations of Mathematics
* or the Exemption by Examination Test

Required Courses (30 Credits)

CACC 220 (©)] Accounting Concepts for Managers

CGMG 210 (©)] Fundamentals of Project Management

CHLC 351 (©)] Foundations of Health and Social Services Systems
CHLC 401 (©)] Evaluation of Health and Socia Services

CHLC 410 (©)] Fundamentals of Health and Social Services Info Systems
CHLC 415 (©)] Foundations of Legal & Ethical Aspects

CPRL 221 (©)] Professional Communication and Networking

MGCR 222 (©)] Introduction to Organizational Behaviour

ORGB 420 (©)] Managing Organizational Teams

ORGB 421 (©)] Managing Organizational Change
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2.1.20 Certificate (Cert.) Human Resources Management (30 credits)

The Certificate in Human Resources Management provides an introduction to the disciplines and basi ¢ practices of human resources management. In addition,
the Certificate program presents an overview of the specialized functions and some of the current and future issues in the area of personnel. It prepares
students for the job market and to write the CHRP exam.

Required Courses (27 credits)

CORG 440 (©)] Organizational Learning and Development
CORG 445 3 Workforce Planning and Talent Acquisition
CORG 450 (©)] Workplace Health and Safety

INDR 294 (©)] Introduction to Labour-Management Relations
MGCR 222 (©)] Introduction to Organizational Behaviour
MGCR 423 3 Strategic Management

ORGB 421 (©)] Managing Organizational Change

ORGB 423 3 Human Resources Management

ORGB 525 (©)] Compensation Management

Complementary Course (3 credits)

3 credits from:

CGMG 282 (©)] Introduction to Business

CGMG 445 3 Ethical 1ssuesin Business Practices
INDR 494 €) Labour Law

ORGB 380 3 Cross Cultural Management

ORGB 420 (©)] Managing Organizational Teams

2.1.21 Certificate (Cert.) Indigenous Business Management (30 credits)

Thistailored program is intended for Indigenous students as a result of the need expressed by the Indigenous community leaders. The twenty first century
demands multidisciplinary individuals, teams, communities and organizations. This program introduces the knowledge and competencies essential to starting,



CGMG 305 (©)] Managing in Public and Non-Profit Organizations
CORG 225 3 Foundation of Organizational Behaviour and Administration
CORG 420 (©)] Human Resource Management: Theory and Practice

2.1.22  Certificate (Cert.) Management (30 credits)

This Certificate program provides an introduction and survey of the underlying disciplines of functional areas in the management field. Emphasisis placed
on the devel opment of core competenciesin accounting, economics, marketing, and finance, aswell asthewritten and oral communication, problem-solving,
and teamwork skills required in al sectors of the management job market; from small b



CORG 225
CORG 420
CPAG 220
CPAG 225
CPAG 300
CPAG 305
CPAG 400
CPAG 410

©)
©)
©)
©)
©)
©)
©)
©)

Foundation of Organizational Behaviour and Administration
Human Resource Management: Theory and Practice
Fundamentals of Public Finance, Budgeting and Reporting
Foundations of Public Regulations and Ethics in Public Sector
Lean Operational Practicesin Public Services

Current Issuesin Public Sector Administration

Diversity and Cross Cultural Management

Strategic Planning and Implementation

2.1.24  Certificate (Cert.) Public Relations and Communication Management (30 credits)

Thefield of Public Relations and Communications Management has been changing dramatically in recent years. Digital (including social media) is changing
the way public and organizations communicate. Increased consciousness by companies of their social responsibility, and a need for greater accountability
to stakeholders, have led to an awareness in both the corporate and the not-for-profit sector that organizations need to rely on the advice and services of well
trained professional communicators. The program content is continually updated with best practices in industry. Students have opportunities to discuss real
and evolving public relations cases directly with industry professionals.

Required Courses (24 credits)

CPRL 214
CPRL 223
CPRL 224
CPRL 225
CPRL 226
CPRL 227
CPRL 321
CPRL 322

Complementary Courses (6 credits)

6 credits from:

CGMG 210
CPRL 220

©)
©)
©)
©)
©)
©)
©)
©)

©)
©)

Applied Public Relations Methods 1
Basics of Public Relations

Applied Public Relations Methods 2
Socia and Traditional Media Relations
Corporate Communications

Internal Communication

PR Issues Management

Casesin Public Relations

Fundamentals of Project Management

Fundamentals of Fund-Raising
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2.1.26

* or the Exemption by Examination test

Required Courses (30 credits)

CCCsS 300 (©)] Programming Techniques 1
CCCs 301 (©)] Programming Techniques 2
CCCs 310 (©)] Web Devel opment
CCCs 315 3 Data Structures and Algorithms
CCCs321 (©)] Operating Systems Administration
CCCS 325 (©)] Mobile Application Development
CCCSs 330 (©)] Database Design and Business Applications Devel opment
CCCs 431 3 Networking Fundamentals
CMIS 422 (©)] Information System Security
MGCR 331 (©)] Information Systems
Certificate (Cert.) Supply Chain Management and Logistics (30 credits)

The Supply Chain Management and L ogistics Certificate program is comprised of 2 core courses and 2 sets of courses. The Production and I nventory Control
set will provide students with a strong background in manufacturing supply chain environments and will lead them toward a CPIM designation offered by
APICS, provided that the students pass the APICS examinations. The Logistics set will provide students with a strong background in companies' supply
chain, distribution and logistics functions and will lead them toward a CITT designation provided that CITT's other requirements are satisfied.
Corequisite

Note: Corequisite courses are not included in the total credit requirement for the program.

Note: Please note that the value of 12 represents CEU credit weight and not regular credit weights.

CMSC 000* (12) Foundations of Mathematics

* or the Exemption by Examination Test

Required Courses (30 credits)

CTPT 200 3 Introduction to Supply Chain Management
CTPT 201 (©)] Sourcing

CTPT 202 3 Production and Inventory Planning and Control 1
CTPT 206 (©)] Transportation Management and Economics
CTPT 207 3 Transportation Law and Policy

CTPT 208 (©)] Fundamentals of Logistics

CTPT 310 3 Production and Inventory Planning and Control 2
CTPT 311 (©)] Supply Chain Risk Management

CTPT 410 3 International Trade and Logistics

CTPT 430 (©)] Fundamentals of Integrated Business Systems

2.2

Admission Regulations for Certificate Programs

To be admitted to one of the 30-credit certificate programs offered by the Career and Professional Development unit, applicants must hold a CEGEP diploma
(Diplomaof Collegial Studiesin Quebec (DEC)) or equivalent, and meet the English Language Proficiency requirements. Applicants who are 21 years of
age and over but do not have the normal academic background for admission may be admitted as mature students provided that they meet the English
Language Proficiency requirements. Applicants between 18 and 21 years of age who do not have a CEGEP diploma but have at least a high school leaving
certificate may be accepted into a qualifying program, determined by the department. Formal admission to a certificate program will normally follow upon

20
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satisfactory completion of the qualifying program provided that all other admission criteriaare met. Studentsbel ow 18 years of age without a CEGEP diploma
will not be admitted to a certificate program nor will they be permitted to take courses.

Admission Requirements for Certificate Programs
To be admitted to a certificate program:

1. Students must hold a CEGEP diploma (Diplomaof Collegia Studiesin Quebec (DEC) or equivalent); or
2. Students 21 years of age and over who do not have the normal academic background for admission may be admitted as mature students.

3. Students between 18 and 21 who do not have a CEGEP diploma but have at least a high school leaving certificate may be accepted into a qualifying
program to be determined by Career and Professional Devel opment. Formal admission to the certificate program will normally follow upon satisfactory
completion of the qualifying program.

Students below 18 years of age without a CEGEP diploma (DEC) will not be admitted to a certificate program, nor will they be permitted to take courses.

Proof of Proficiency in English

The language of instruction for most courses and programs at McGill is English; however, students may submit any written work that is to be graded in
English or French, except in cases where knowledge of the language is one of the objectives of the course. Applicants must demonstrate the required level
of proficiency in English prior to admission to McGill University, regardless of citizenship status or country of origin. McGill University has thislanguage
requirement in place to ensure that all students are provided with the opportunity to succeed in their chosen program. In all cases, the University reserves
theright to require proof of English proficiency if it is deemed necessary. Below, you will find information on when proof of proficiency is required.

If you answer “yes’ to any of the following seven statements, you do NOT necessarily need to provide proof of English proficiency, but must provide
documentation to support your answer.
e Haveyou lived and attended school, for at least four consecutive years, in a country where English is the acknowledged primary language?

e Haveyou completed both Secondary V (Quebec High School Transcript issued by the Ministére de I'Education) and a DEC at a French CEGEP in
uebec?
o Sa\/e you completed a DEC at an English CEGEP in Quebec, during or later than 2003?
e Haveyou or will you complete a French Baccalaureate — Option Internationale (British or American section)?
« Haveyou or will you complete an International Baccalaureate (1B) Group 1 English (LanguageA: Literature, Language A: Language and Literature,
or Literature and Performance) with aresult of 5 or better?
o Haveyou or will you complete the British Curriculum A-Level English with afinal grade of C or better?

e Haveyou completed the British Curriculum GCSE/IGCSE/GCE O-Lev
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225

7. University of Cambridge: Cambridge C2 Proficiency. Certificate awarded with a grade of C or higher.

8. Edexcel London Test of English — Level 4 —with an overall grade of at least “Merit Pass”

9. Edexcel London Test of English — Level 5—with an overall grade of at least “Pass.”

10. Pearson Test of English - Academic: Overall score of 65 or better; individual component scores of 60 or better.

4 Note: Your test results must be reported directly to the University by the test centre; consequently, candidates' copies of resultswill not be accepted

~ asproof of English language proficiency. It is your responsibility to ensure that the official test resultsin an official format are forwarded directly
by the testing service to the Client Services Office (Admissions) of the School of Continuing Studies, 688 Sherbrooke St. West, 11th Floor, Montreal,
Quebec, H3A 3R1. For TOEFL, the institutional code at McGill University is 0935-00.

Admission Procedures for Certificate Programs

See School of Continuing Sudies > Getting Sarted > : Admission Requirements for more information.

Independent Studies (Special Student Status)

Please consult School of Continuing Sudies > Getting Sarted > Admission Requirements > Special Sudent Satus>: Undergraduate Coursesfor information
pertaining to Special Students.

Exemption by Examination

In general, certificates offered by Career and Professional Devel opment are composed of 10 courses. Some programs, however, have corequisite and
prerequisite courses that must be completed by the student in order for them to obtain their certificate or diploma.

Students who believe that they have taken the equivalent of one or more of the corequisites to the program, or one or more of the prerequisite courses that
are not part of the program to which they have applied, may take an Exemption by Examination test. Students who hav


http://www.mcgill.ca/study/faculties/continuing/
http://www.mcgill.ca/study/faculties/continuing/
http://www.mcgill.ca/continuingstudies/recognition-prior-learning/
http://www.mcgill.ca/continuingstudies/recognition-prior-learning

2.3

231

23.2

2.3.3

Academic Regulations for Certificate Programs

Students must inform themselves of University rules and regulations and keep abreast of any changes that may occur. The Academic Regulations section
contains important detailed information required by students during their studies at the School of Continuing Studies and should be periodically consulted
for modifications.

Academic Advisers

Studentswho would liketo take the opportunity to meet with an academic adviser may call 514-398-6200 to schedule an appointment during regular business
hours. Please note this service is by appointment only.

Academic Standing for Certificate Programs

A minimum grade of Cisrequired in al coursesin aprogram, with the exception of CM SC 000 for which aminimum grade of B- isrequired. The only
other exception isthat a grade of D will be allowed in one elective course that is not a prerequisite to other courses to be taken in the program.

A maximum of three unsatisfactory grades, excluding supplementals, is permitted on the record. In this context, an unsatisfactory grade is a grade of F, J,
or D in compulsory courses, and agrade of F, J, or morethan one D in elective courses. Even if an unsatisfactory grade isimproved by means of a supplemental
examination, where available, the original grade remains on the record and counts toward the total number of unsatisfactory grades.

Students who have more than three unsatisfactory grades on their record will be required to withdraw from the program and will not be permitted to register
in other courses or programs in Career and Professional Development.

In order to be eligible for graduation, students must complete all program requirements with a cumulative grade point average (CGPA) of at least 2.0, which
will be computed over all courses (including supplementals and unsatisfactory grades but excluding corequisite courses) taken in the program. If a student's
CGPA falls below 2.0, the student may be asked to withdraw.

Academic Standing Requirementsfor Special Students

Specia Students, although not formally registered in a program, are expected to demonstrate seriousness of academic purpose. Special Students must meet
all academic and language requirements stipul ated by Career and Professional Development, and must complete all courses, including corequisite and
prerequisite courses, with agrade of C or better. A maximum of three grades below C in any course offered through Career and Professional Devel opment
is permitted on the record. In this context, grades below C include the grade of D (a conditional, non-conditional pass), F (afailure), and J (unexcused
absence/failed). Special Students are permitted to repeat the same course only once. Specia Students who accumulate more than three grades below Cin
Career and Professional Development and/or whose CGPA falls below 2.0 will not be permitted to register in other coursesin Career and Professional
Development. Please note that even if agrade isimproved by means of repetition of the course(s), the origina grade remains on the student's record and
counts toward the total number of unsatisfactory grades.

Advanced Standing and Residency Requirement

Advanced Standing

Advanced Standing may be granted to students who provide evidence of equivalent credit course(s) completed in other programs at McGill University or at
another recognized university. Students should note that courses taken more than five years ago will not be recognized for Advanced Standing.

Students wishing to apply for advanced standing must complete an Advanced Standing form at the time of admission. Evaluation requests received after this
time will not be considered before registration and will be delayed until the following session. Reguests will not be considered unless a student has applied
to aprogram and must be accompanied by al required documentation.

4 Note: The evaluation process takes at least six weeks to complete.

Residency Requirement
A) Students transferring to McGill:

Advanced Standing of up to 30% of the courses in any one certificate program may be awarded for successfully completed equivalent study done at another
university within the last five years.

B) Students transferring within McGill:

1. Students who withdraw from a certificate program may transfer credit to another certificate with no limit to the number of credits granted provided the
courses are identical, were completed within the last five years and al other requirements of the new certificate are met.
2. Students who withdraw from a degree or diploma program and those who have completed a degree program and who have successfully completed



Students wishing to transfer from a diploma program to a certificate program will receive Advanced Standing only for those courses in which they obtained


http://www.mcgill.ca/study/faculties/continuing/
http://www.mcgill.ca/study/university_regulations_and_resources/

2.3.7 Information Sessions

Information sessions are held throughout the year. Thisis an opportunity for you to learn more about specific programs and courses and to talk to academic
advisers. Members of the Career and Professional Development staff will be available to explain and discuss the requirements of the various programs and
courses offered. Academic advisers will be available at these sessions to answer your questions and you will be given the opportunity to meet with industry
representatives, course lecturers, and instructors. Please call Career and Professional Development at 514-398-6200 for further information.

2.3.8 Independent Studies (Special Student Status)

Please consult School of Continuing Sudies > Getting Started > Admission Requirements > Special Student Status>: Undergr


http://www.mcgill.ca/study/faculties/continuing/
http://www.mcgill.ca/study/faculties/continuing/
http://www.mcgill.ca/study/university_regulations_and_resources/
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GRADUATE PROGRAMS, DIPLOMAS, AND GRADUATE CERTIFICATES

3.1.1.2 Diplomain Accounting

The program provides a broad-based accounting education for university graduates that will help prepare them for admission to the Chartered Professional
Accountant (CPA) profession, aswell as for positions as an accountant in industry.

Accounting Contact | nformation
McGill University's School of Continuing Studies
688 Sherbooke Street West, Room 1140
Montreal QC H3A 3R1
Email: cpa.scs@mcgill.ca
Admission Requirements— Diploma in Accounting

In addition to the admission requirements stipulated in section 3.1.1.1: Admission Requirements — Diploma Programs, students must have a bachelor’s
degreein any discipline with aminimum CGPA of 3.0 out of 4.0 or 3.2 out of 4.0 in the last two years of full-time academic studies or equivalent.

Program Reguirements

See section 3.1.1.14: Diploma (Dip.) Accounting (30 credits).

3.1.1.3 Diplomain Applied Marketing

TheDiplomainApplied Marketing is designed to provide graduate-level studentswith a solid grounding in marketing terminology, theory, and best practices
to prepare them for work or alow them to advance in arange of marketing areas. Focus is on hands-on projects, current practice, career networking, and the
effects of rapidly changing consumer habits and digital communications technology.

Admission Requirementsfor the Diplomain Applied Marketing

In addition to the admission requirements outlined at section 3.1.1.1: Admission Requirements— Diploma Programs, students must have a bachelor’s degree
in any discipline with a CGPA of 3.0 out of 4.0 or 3.2 out of 4.0 in the last two years of full-time academic studies in their undergraduate degree.

Program Requirements
See section 3.1.1.15: Diploma (Dip.) Applied Marketing (30 credits).

3.1.1.4 Diplomain Digital Analytics & Business Intelligence

The Diplomain Digital Analytics & Business Intelligence equips studentsfor careersin the increasingly important and in-demand fields of digital analytics,
businessintelligence, and data analytics.

Admission Requirementsfor the Diplomain Digital Analytics & BusinessIntelligence

In addition to the admission requirements outlined at section 3.1.1.1: Admission Requirements— Diploma Programs, students must have a bachelor’s degree
completed in any discipline with a CGPA of 3.0 out of 4.0 or 3.2 out of 4.0 in the last two years of full-time academic studies.

Program Reguirements

See section 3.1.1.16: Diploma (Dip.) Digital Analytics & Business Intelligence (30 credits).

3.1.1.5 Diplomain Entrepreneurship

The Diplomain Entrepreneurship provides studentswith both the theoretical and practical background they need to launch asustai nable venture. The program
is designed not only for entrepreneurs starting new ventures, but also for "intrapreneurs' who are trying to launch a new product or idea within an existing
company. It is highly participatory with a hands-on focus that reflects new developments in the context and application of entrepreneurial practices. It is
intended to teach students to become high-level problem solvers while maintaining their business savvy.

Admission Requirements— Diploma in Entrepreneur ship

In addition to the admission requirements stipulated in section 3.1.1.1: Admission Requirements — Diploma Programs, students must have a bachelor’'s
degreein any discipline with a CGPA of 3.0 out of 4.0 or 3.2 out of 4.0 in the last two years of full-time academic studiesin their undergraduate degree.

Program Requirements
See section 3.1.1.17: Diploma (Dip.) Entrepreneurship (30 credits).

3.1.1.6 Diplomain Health and Social Services Management
** Restricted Program **

The Diplomain Health and Social Services Management program focuses on the development of skills and knowledge required to prepare health care
professionals for the day-to-day challenges of managing individuals, complex health care systems, and organizational changesin a variety of health care
settings.

Admission Requirements— Diplomain Health and Social Services M anagement

In addition to the admission requirements stipulated in section 3.1.1.1: Admission Requirements — Diploma Programs, students must have a bachelor’s
degreein any discipline with aminimum CGPA of 3.0 out of 4.0 or 3.2 out of 4.0 in the last two years of full-time academic studies.
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Program Requirements
See section 3.1.1.18
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In addition to the admission requirements stipulated in section 3.1.1.1: Admission Requirements — Diploma Programs, students must have a bachelor’'s
degreein any discipline with a CGPA of 3.0 out of 4.0 or 3.2 out of 4.0 in the last two years of full-time academic studiesin their undergraduate degree.

Program Requirements
See section 3.1.1.26: Diploma (Dip.) Public Administration and Governance (30 credits).

3.1.1.12 Diplomain Public Relations and Communications Management
The Diplomain Public Relations and Communications Management isintended for those wishing to pursue a career in public relations and communications.
Admission Requirements— Diploma in Public Relations and Communications M anagement

In addition to the admission requirements stipulated in section 3.1.1.1: Admission Requirements — Diploma Programs, students must have a bachelor’'s
degreein any discipline with a CGPA of 3.0 out of 4.0 or 3.2 out of 4.0 in the last two years of full-time academic studiesin their undergraduate degree.

Program Requirements

See section 3.1.1.27: Diploma (Dip.) Public Relations and Communications Management (30 credits).

3.1.1.13 Diplomain Supply Chain and Operations Management
This diploma offers high-level tools of analysis for acquiring an in-depth understanding of supply chain operations.
Admission Requirements— Diploma in Supply Chain and Oper ations M anagement

In addition to the admission requirements stipulated in section 3.1.1.1: Admission Requirements — Diploma Programs, students must have a bachelor’s
degreein any discipline with a CGPA of 3.0 out of 4.0 or 3.2 out of 4.0 in the last two years of full-time academic studiesin their undergraduate degree.

Program Reguirements

See section 3.1.1.28: Diploma (Dip.) Supply Chain and Operations Management (30 credits).

3.1.1.14 Diploma (Dip.) Accounting (30 credits)

The Diplomain Accounting aims to provide students with competencies in the frontiers of accounting using learner-centered instructional methods. It is
designed to provide training in the techniques and nuances expected of a successful professional in various accounting related fields, such asfinancial and
managerial accounting, taxation, auditing and corporate finance.

There are two external prerequisite courses to the program, which must be taken prior to taking certain required courses in this program. Students who wish
to apply for advanced standing for prerequisite courses must complete an Advanced Standing form at the time of admission or they may take an Exemption
by Examination Test.

Prerequisite and corequisite courses are not included in the total credit requirement for the program.

Prerequisites

CACC 521* 3 Concepts of Financial Accounting
CMS2 500* (©)] Mathematics for Management

* or the Exemption by Examination Test

Corequisites

CEC2 532* (©)] Business Economics
CMS2 521* 3 Applied Management Statistics

* or the Exemption by Examination Test

Required Courses (24 credits)

CCAU 511 3) Auditing 1

CCFC511 (©)] Financial Accounting 1
CCFC512 3 Financial Accounting 2
CCFC513 (©)] Financial Accounting 3
CCMA 511 (©)] Managerial Accounting 1
CCMA 522 (©)] Managerial Accounting 2
CCTX 511 €) Taxation 1
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CFIN 512 (©)] Corporate Finance

Complementary Courses (6 credits)



CMIS 544 (©)] Digital Marketing Automation, Planning and Technology

CMIS 545 (©)] Cloud Computing Architecture

CMIS 549 (©)] Digital Media and Search Engine Optimization
CMIS 550 3 Fundamentals of Big Data

CMS2 505 (©)] Quantitative Analysis Tools in Decision Making
CMS2 527 (©)] Business Intelligence and Analytics

CMS2 529 (©)] Introduction to DataAnalytics

3.1.1.17 Diploma (Dip.) Entrepreneurship (30 credits)

Thisprogram is designed for students who are interested in starting a business of their own. It provides a thorough understanding of what is required to start
and maintain a sustainable venture. It focuses on the specific needs of contemporary entrepreneurs, including adaptation to various circumstancesin aworld
where business and the global marketplace are rapidly changing. It entail s approaches and activities that will enable students acquire the tool s and competencies
necessary to identify opportunities; assess entrepreneurial potential; produce a business plan; finance, organize, and promote a business; and prepare a
marketing and sales structure. With atailored curriculum, this program is appropriate for anyone who wants to learn the fundamental's of entrepreneurship
with resource people who he people w their o



centers, and other health and social establishments. Individuals will acquire knowledge and develop skills to work with other professionals, for b






CPL2553 (©)] Small Business Management

Complementary Courses (3 credits)

3 credits from the following:

CCLW 511 3) Law 1

CGM2510 3 Project Management: Tools and Techniques
CMR2 543 (©)] Marketing of Services

CMR2 556 3 Buyer Behaviour

CMR2 566 (©)] Global Marketing Management

CPL2 510 3 Communication and Networking Skills
CPL2524 (©)] Introduction: International Business
CPL2533 (©)] Developing Leadership Skills

Or any other 500-level course offered and approved by Career and Professional Devel opment.

3.1.1.22 Diploma (Dip.) Management: International Business Concentration (30 credits)

Intoday's marketplace, borders are no longer abarrier to trade. Indeed, the most successful corporations operatein global markets. Companies must therefore
develop an understanding of how cultural differences, business etiquette, and political and social differences affect how business is conducted. These
developments havein turn led to increased demand for international business education and for credentials that are recognized and valued around the world.
This program is designed so as to enable students to learn how to conduct business with and in other countries whose local practices may differ markedly
from domestic practices. Students will aso study global marketing, financial and managerial accounting, pricing and channels of distribution, international
businessrelations, key factorsto consider when entering foreign markets, and communication practicesfor devel oping optimal business strategies. Additional
topics covered include Canadian import, export, and customs regulations, and venture growth strategies and business in Asian and other emerging markets.

Corequisite (3 credits)

CMS2 500* (©)] Mathematics for Management
* or the Exemption by Examination Test

Required Courses (24 credits)

CACC 520 (©)] Accounting for Management
CEC2 532 3 Business Economics
CMR2 542 3) M ar k xime | 2¢emojil 5 doyd Byaptiicetiians) Tj 182.8564 725.56 Tm((3))Tj1 0 0 1 70.52 182.8564 72PL2 553es6Tj/FO 8.3
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CPL2 590 (©)] Topicsin International Business
Or any other 500- or 600-level course offered and approved by Career and Professional Devel opment.

3.1.1.23 Diploma (Dip.) Management: Internet Business Concentration (30 credits)

The Diplomain Management with an Internet Business Concentration will equip students with tools to deal with the revolution in business that is being
generated by the Internet and to adapt to a new and rapidly changing market.

Corequisites

CEC2 532* (©)] Business Economics
CMS2 500* (©)] Mathematics for Management

* or the Exemption by Examination Test

Required Courses (27 credits)

CACC520 3 Accounting for Management

CFIN 512 (©)] Corporate Finance

CMIS 530 (©)] Digital Analytics and Targeting

CMIS 543 (©)] Digital Customer Experience

CMIS 544 (©)] Digital Marketing Automation, Planning and Technology
CMIS 549 (©)] Digital Media and Search Engine Optimization

CMR2 542 3 Marketing Principles and Applications

CMS2 521 (©)] Applied Management Statistics



CEC2 532 (©)] Business Economics

CFIN 512 3 Corporate Finance

CMR2 542 (©)] Marketing Principles and Applications
CMS2 521 3 Applied Management Statistics

CMS2 527 (©)] Business Intelligence and Analytics
CORG 551 3 Behaviour in Organizations

Complementary Courses (9 credits)

9 credits from:

CCLW 511 €) Law 1

CGM2510 (©)] Project Management: Tools and Techniques
CMIS 541 (©)] Information Systems for Managers

CMS2 515 (©)] Operations Management

CORG 555 3 Strategic Human Resources Management
CPL2510 (©)] Communication and Networking Skills
CPL2524 (©)] Introduction: International Business

CPL2 552 (©)] Strategic Management

And any other 500-level course offered and approved by Career and Professional Devel opment.

3.1.1.25 Diploma (Dip.) Professional Practice in Finance (30 credits)

The Diplomain Professional Practice in Finance, a Chartered Financial Analyst (CFA) University Affiliated Program, prepares students to write level |, 11,
and |11 exams for the CFA Designation. This program isintended to allow students to develop professional competencies that will be recognized nationally
and internationally. The program is designed to provide training in the competencies, techniques, and specific expertise required to become a successful
professional in various finance-related fields, such as corporate finance, investment banking and portfolio management, risk management, treasury finance,
financial planning, and sustainable financial management.

Prerequisite Courses

3 Concepts of Financial Accounting






CAREER AND PROFESSIONAL DEVELOPMENT

3.1.2

CPRL 533 (©)] Communications in the Corporate Sector
CPRL 534 (©)] Communications in the Not-For-Profit Sector

3-6 credits from:

CGM2510 (©)] Project Management: Tools and Techniques

CMIS 530 (©)] Digital Analytics and Targeting

CMIS 542 (©)] Strategic Internet Marketing

CMIS 544 (©)] Digital Marketing Automation, Planning and Technology
CMR2 542 (©)] Marketing Principles and Applications

CORG 551 (©)] Behaviour in Organizations

CPRL 515 (©)] Fund-raising and Philanthropy

CPRL 532 (©)] Public Relations Event Management

CPRL 590 (©)] Topicsin Public Relations

Or any other 500-level course offered and approved by Career and Professional Devel opment.

3.1.1.28 Diploma (Dip.) Supply Chain and Operations Management (30 credits)

The Diplomain Supply Chain and Operations M anagement offers students opportunitiesto specialize in areas such as quality management, lean manufacturing,
service operations and project management. The program contents are included in the body of knowledge of a Green Belt and Project Management I nstitute.
Note: Corequisite courses are not included in the total credit requirement for the program.

Corequisite

CMS2 500* 3 Mathematics for Management
* or the Exemption by Examination Test

Required Courses (30 credits)

CGM2510 3 Project Management: Tools and Techniques

CMS2 505 (©)] Quantitative Analysis Tools in Decision Making
CMS2 515 3 Operations Management

CMS2 524 (©)] Management of Service Operations

CMS2 525 3 Supply Chain Management

CMS2 527 (©)] Business Intelligence and Analytics

CMS2 531 3 Re-Engineering and Integration of Business Systems
CMS2 532 (©)] Lean Operations Systems

CMS2 540 3 Six-Sigma Quality Management

CMS2 550 (©)] Supply Chain Field Project

Graduate Certificates

Graduate Certificates are offered in 11 specializations that include: Aviation Leadership, CPA Professional Education, Digital Marketing, Entrepreneurship,
Financial Planning, Health Services Management, Human Resources M anagement, International Business, Internet Business, L eadership, and Public Relations
Management.

The programs are offered by the School of Continuing Studies. The Graduate Certificates offered consist of five courses (15 credits) to eight courses (24
credits), depending on the specific program.

For a person with a Bachelor of Commerce degree and a solid academic background in business, these graduate-level programs are designed to provide the
specialized knowledge you need for today's changing business world, in the shortest possible time.
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3.1.2.1 Admission Requirements for Graduate Certificates

To be admitted to the 15- to 24-credit Graduate Certificate programs, applicants must hav






3.1.2.9 Graduate Certificate in International Business

This program provides specialized knowledge in areas such as international finance and business relations, which is a necessity in today's changing global
marketplace.

Admission Requirements— Graduate Certificatein International Business

Please see section 3.1.2.1: Admission Requirements for Graduate Certificates.

Program Requirements

See section 3.1.2.20: Graduate Certificate (Gr. Cert.) International Business (15 credits).

3.1.2.10 Graduate Certificate in Internet Business
**Program under review**
Admission Requirements— Graduate Certificate in Internet Business

In addition to the admission requirements stipulated in section 3.1.2.1: Admission Requirements for Graduate Certificates, students must hold a Bachelor
of Computer Science, a Bachelor of Software Engineering, or a Bachelor of Computer Engineering with a minimum CGPA of 3.0 out of 4.0 or 3.2 out of
4.0 in the last two years of full-time academic studies.

Program Requirements
See section 3.1.2.21: Graduate Certificate (Gr. Cert.) Internet Business (15 credits).

3.1.2.11 Graduate Certificate in Leadership
Admission Requirements— Graduate Certificatein L eader ship

In addition to the admission requirements stipulated in section 3.1.2.1: Admission Requirements for Graduate Certificates, applicants must have abachelor's

degree (or equivalent). The minimum CGPA required in the bachelor's degree is 3.0 out of 4.0 or aminimum CGPA of 3.2 out of 4.0 in the equivalent of

the last two years of full-time university-level academic studies. Applicants must also have a minimum of three years of recent and relevant managerial,

supervisory, or project management experience or hold a professional designation. All applicants must provide their curriculum v53Tj/FO8 Tf1 0 0 1 1026.738 443.92



CPL2534 (©)] Leading in Diverse and Global Workplaces
CPL2 552 3 Strategic Management

Note: The coursesin this program have an aviation focus.

3.1.2.14 Graduate Certificate (Gr. Cert.) CPA Professional Education (24 credits)

This accredited professional accounting program provides a pathway to completion of the Professional Education Program (PEP) of Chartered Professional
Accounting (CPA) Quebec. Upon completion, you will be ready to challenge the CFE (Common Final Exam), the three-day CPA professional examination.
Both the PEP and the CFE are required for obtaining the CPA designation and to practice as an accountant.

Thisprogram is structured for working individual s and offered part-time. It is made up of aseries of courses, intensive capstone courses, case-based learning,
team work, and mock exams focusing primarily on enhancing CPA candidates’ ability to apply the professional knowledge, values, ethics, and attitudes
expected of CPAsin a professional context.

The courses focus on expanding your knowledge of accounting and developing your analytical skills, critical thinking abilities, and capacity to operate and
navigate professionally in an increasingly ambiguous environment. They reflect the technical and enabling competencies that business, public practice, and
government require from professional accountants. The courses are delivered by our team of experienced CPAswho use arange of |earner-centered techniques
and methodologies to convey their wealth of knowledge and the practical experience they have gained within leading global organizations.

Required Courses (18 credits)

CCPA 601 (6) CPA Foundations 1
CCPA 602 (6) CPA Foundations 2
CCPA 631 (©)] Case-Writing and Communications for CPAs
CCPA 641 3 Capstone 1 Seminar

Complementary Courses (6 credits)

6 credits from the following. Those wishing to obtain the rights to practice in public accounting must choose CCPA 621 and CCPA 623. Students must also
complete CCPA 642 if they wish to take the Common Final Exam as required by OCPAQ.

CCPA 621 €) Taxation
CCPA 622 3 Performance Management

CCPA 623 (©)] Assurance

CCPA 624 3 Finance for CPAs

CCPA 642 0) Capstone 2 Examination Preparation

3.1.2.15 Graduate Certificate (Gr. Cert.) Digital Marketing (15 credits)

The Graduate Certificate in Digital Marketing has been developed for students who wish to upgrade their existing knowledge and skills in marketing to
specialize in the dynamic digital environment. The program is designed to provide students with prior marketing knowledge the opportunity to develop a
solid understanding of the theoretical foundations, tools, and skillsto implement and measure digital strategies, engage with consumers, apply search engine
optimization (SEO), optimize the user experience, and develop a digital marketing strategy that is aligned to traditional marketing efforts. The program
comprises four required courses and one complementary course.

Required Courses (12 credits)

CMIS 543 3 Digital Customer Experience

CMIS544 (©)] Digital Marketing Automation, Planning and Technology
CMIS 549 3 Digital Media and Search Engine Optimization
CMR2573 (©)] Digital Marketing Communications

Complementar
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CMR2 548 (©)] Processes of Marketing Research
CMR2 